Caption test.
This is a captioning test.

>> Good morning, everybody.
Vanessa, can you confirm that you can hear me?
All right.
Fantastic.
I'm glad that everyone can hear us now.
We're about to get started.
Apologies for the delay, our landline was having some trouble.

We're about to get started.
My name is Yesenia Gorbea, I work here at Futures Without Violence.
I'm accompanied by Eleanor Davis, I'll be presenting her in just a moment.
First, we're going to go over some of the tech.

So, first you'll see on your screen, on the upper right-hand corner, you'll notice there's a file box.

If you click on the file that's there, you can entire the entire live show from today.
If you want the slideshow, do it during the session.
if not, it will direct you to where you can download it.

The second thing is web links we'll be referencing throughout the webinar.

That's our That's Not Cool website, the Break the Cycle website and two websites, including the Respect Effect ios download and the android.

I'm actually going to clear all the questions now, now that I know everyone can hear us.

And we'll start fresh.

And, the last thing, there, on the fourth bullet point that you see there, if you're having any audio issues or if you are unable to dial in and some play, Adobe Connect technical support can help you.
Of course, at the end of this webinar, we will be sending an email, shortly thereafter, around 24 hours after, where you can access the recording.
One last thing, you'll notice at the bottom, underneath the slide is our captioner.
Welcome, Vanessa.

Thank you very much for joining us.
She'll be captioning the entire slideshow for us to make sure that folks who have hearing disabilities will be able to hear us.
And with that, I present you with Eleanor Davis.
>> Eleanor Davis:  Hello, everyone.

Good morning or good afternoon for those of you joining us from the east coast.
We are here in San Francisco, so we're on pacific time.
I'm Eleanor Davis, I work at Futures Without Violence in the public education and campaigns department and one of the programs that I have the privilege of working on is called That's Not Cool, which is our teen dating violence prevention program, and that's really going to be the focus of our webinar today.
So, I'm very excited to tell you all about that program.
And we're also very pleased to have a few wonderful folks from Break the Cycle on the line, as well.
Tonjie Reese and Jasmine Uribe.
We've had wonderful opportunities to team up with Break the Cycle in the past.

They do incredible work and we're very excited to have them with us today, to talk about some of their violence prevention work with youth and about how they use the Respect Effect in their work.
So, today, we have a few items that we want to cover with you all.
First, we're going to give you a little bit of an introduction to our That's Not Cool program and tell you a little bit about the components of that program and what we do there.
Then, we're going to unveil the Respect Effect app, which is our brand new app that we developed.
we'll introduce everyone to the Respect Effect and show you how it works.

And then, lastly, I'll turn it over to Break the Cycle.

Tonjie and Jasmine will tell us how they use Respect Effect in their work with youth.
So, just to introduce you to the Q&A box.
If you have questions throughout, ask them and Yesenia will be moderating that Q&A box.
We will be saving a significant amount of time, we hope, at the end for questions, as well.

We'll either answer those questions as we get to them or we'll save them for the end.
So, let's get started.
So, why technology and relationships?

Our work at That's Not Cool focuses on the intersection of technology and relationships.
And I think it's really important, at the beginning of this presentation, to just take a step back and highlight why that's a really critical space to focus our violence prevention for youth.

We're living in a world today in which technology is a vital and prominent part of our lives and socal media and our phones are powerful tools.
We communicate with each other.

And unfortunately, that means they are sometimes used as vehicles for abuse, harassment, manipulation and coercion.

These are graphics from our That's Not Cool website with a few statistics.
One in four teens experiences harassment or abuse through technology, whether through their phone or internet.
52% of teens who experience digital abuse are also experiencing physical abuse.

So we know this is an area where intervention is needed.

Teen have been given these incredibly powerful tools but have not received education on how to keep themselves safe.
So, that's where That's Not Cool coming in.

That's Not Cool is a community of youth leaders and adult allies and we work to bring awareness to the issue of digital dating abuse and teen dating violence.
I'm going to pause one second for a changed slide.
And then one more change of slide.

Thank you.

Yesenia is helping me out with the slide changes.

Thank you, Yesenia.
So, we do that in a couple of different ways.
First off, we educate.
We build and produce resources and materials to help everyone, young people, adults who work with youth, really learn more about this issue.
It's really critical that people are able to identify what abuse is, first and foremost.
Secondly, we organize.
So, we invite and encourage people to take action on the issue.

We have guides and training manuals to support people in helping to prevent abuse and making change in their schools and communities.
Lastly, we really care that our work is driven by the voices of youth.

This means that one of our main goals is about promoting youth leadership and empowerment.
We promote a model in which young people and adult allies partner together to raise up the voices of youth and to make change.

And one of the main ways that we do that is through our That's Not Cool Ambassador program.

We have That's Not Cool Ambassadors all over the country.
Over 800 ambassadors who are organizing events, starting clubs and taking actions in their schools and community groups and this is really important because it creates community.

A group of young people who all care about ending teen dating abuse and the ambassador space creates consistent support for them as they're building their leadership skills.
And, the because That's Not Cool is focused on abuse that occurs in digital spaces, we have a ton of digital tools to help young people learn and take action.
We have a ton of shareable graphics and images.
You'll see a few of them represented there.
The keep calm and respect online boundaries graphic, as well as our graphic for teen dating violence awareness month.
We also have an online quiz that's featured on our website to help identify healthy and unhealthy relationships.

We have a Q&A forum where they can ask questions about relationships and receive confidential support.

These are available on our website.
You'll see the link in the web links module on the right-hand side.
It's thatsnotcool.com.
Here, we have examples of our very popular Callout Cards.
They are meant to be a humorous way to draw attention to unhealthy relationship behaviors.

When you pressure me for nude picks, I throw up in my mouth.
Remind me to tell you about a little thing we call privacy.
And, your boyfriend is so cute when he's badgering you for dirty photos.

This has been created by That's Not Cool, since the very beginning of the program.
I think they're really good examples of the tone of That's Not Cool.

The tone is humorous and sarcastic, but it's about calling out these negative behaviors, like nude pic pressure or overtexting, we call that textural harassment and calling attention to things we don't want to see.
So, this has been successful, tapping into Callout Culture to raise awareness of negative relationship behavior and it's really important for them to see it's unhealthy and abusive and name it and call it what it is.
We know it's equally important on the flip side of the coin to build up the positive side of the equation by helping young people understand and learn what a healthy relationship is.
It's not something you wake up in one day and if you don't have positive examples of healthy relationships around you, how are you supposed to know what a healthy relationship looks like or feels like?

How are you supposed to know what you're striving for?

So we decided that it was really important for us to build a digital tool that would help teens learn and practice the skills they need to build and sustain healthy relationships and that's what we're going to be focusing on today, is what we did.
So, when we started this process, we really had no expectations or idea, even about sort of what this digital tool was going to look like, whether it was even going to be an app or a website.

But we did have a few goals.

The internet can be a really nasty place sometimes.

But we really wanted to build something that calls attention to all the positivity out there in the digital world and remind people that, you know, there's good stuff out there, too.
We really wanted to highlight and amplify actions that promote healthy, respectful relationships online.
And, you know, we showed you our Callout Cards earlier.
Callout Culture is cool and it's a little trickier to make respect and positivity cool, so we wanted to do that.

In a way, also, it's really easy to callout negative relationship behavior.
It's a little bit more difficult to define, right, what is a healthy relationship.

What does it look like?
What does it feel like?

What are the social, emotional, interpersonal and self-care skills to get there?
We wanted to have a tool that would define these healthy relationship skills and make it really clear to young people what they needed and how they could get there.
And lastly, in keeping with our belief of the power of youth to change the world, we wanted to create a tool that lifts up the voices and creativity of teens and builds up their roles as leaders.

So, with those goals in mind, we got to work building the tool.
And I'm not going to walk you through the whole development process because it was very lengthy and very involved.

I do think it's really important to note that our development process for the app was really centered on the voices of young people.
So, the development process involved a series of workshops at two different high schools in San Francisco in which we asked teens, what would you like us to build for you?
We discussed the issue and talked tech and invited young people to submit creative ideas about what this tool might look like and what it might do and create content with us for the tool.
And in the end, as a result of this really long and really involved process, we had an app where essentially all of the ideas really came from young people themselves and I think that's something that we are really proud of and something we think of as really critical to the spirit of this tool.
So, this slide is really the core of the Respect Effect app.

So, I really want to spend a little time here, giving you some background on where this idea came from because this concept of the healthy relationship skills is really, of course, at the heart of the tool.
So, the goal of the Respect Effect, obviously, is that it is a tool that helps young people learn and practice healthy relationships skills.

So, we'll get into how the app works in a minute.

The question first was, what are those skills?

What are the skills that we want young people to be learning and practicing?

So, we spent some time studying and looking at healthy relationship curricula and landing on these 10 primary skills, which are listed here on the left-hand side of that graph.

So, those skills are, you know, one, the ability to compromise and be flexible.

Being aware of the emotions of others.

We also call that empathy.

The ability to set boundaries for yourself is really critical.

Knowing how to take care of yourself, also, that self-care component.

Feeling confident in yourself.

It is important you know who in your life you can turn to for help before something happens.
And similarly, the one right after that, it's really important you know where, in your life, you feel safe before something happens so you know where you can turn if you need help.
The ability to acknowledge others or give compliments is very important.
We noted the ability to listen well to others.
And lastly, the ability to express your feelings.
So, once we had these sort of healthy relationship skills here, as part of our workshops, we asked teens, what are activities you would do that help you practice these skills?

How might you, in your daily life, really practice these skills in a really solid way?
And they gave us so many great ideas and these are all on the right-hand side, some examples that came from teens in our workshop groups.

So, for the ability to set boundaries for yourself, an example challenge was make a code word for, no, and use it with your friends.
Obviously, that's a little silly and wimsical and fun, but it's helping you practice saying no and not being afraid to say no and normalizing that with your friends.

Another example, knowing who to go to for help.
Example challenge was take a picture picturepicturepicturepicture whis Ring a secret.
That is going to be a skill you need if something happens.
If you need help, you know that's a person that you trust.
So, at the end of all of the workshops, all of the design meetings, all of the content writing, we were finally finished with Respect Effect and I'm so excited, now, to transition into showing you a little bit about how it works.
The main screen of the app is the challenge homepage.

There's a new challenge every day.

We talked about the key relationship skills and each challenge on the app corresponds to one of those 10 skills I mentioned.

So, here, I'm sure you can guess.
You can see the purple challenge there.
The challenge is listen to your GF or BF talk about their day for three whole minutes.
Obviously, that's to practice listening skills.

What you're actually doing is your practiceing good, active listening.

The green challenge says take 30 minutes to yourself to do your favorite thing.
That's a self-care challenge.
You're taking time to do something you love.

So, there is a new challenge uploaded every day to the app.

And the main activity of the app is that users complete these challenges and are practicing healthy relationship skills.
You can see the image of the long scroll on the right.

Users have the ability to scroll down and see all the of the challenges posted back in time.

And there's also a special challenge that is pinned to the top, that we'll talk about in a little bit with Break the Cycle.
That was a key component of their work, was utilizing that special challenge, as we call it.
So, users can click on a challenge and see other users submissions.

You can see what others did to complete the challenge.

They've uploaded photos, they've uploaded videos and you can build community by liking or commenting on other's submissions.
Then, of course, users can complete the challenges themselves, either by writing a short message or taking a photo or video.
They can take a new photo or take one from your phone and you can tag friends in your submission.
This would be similar to Instagram, the same functionality with taking new media content or uploading media content you have already taken.
So, of course, it wouldn't be much fun without a gamified element.
Each of the changes are worth points.
So when users complete challenges, they collect the points.
When users complete challenges, they're also told explicitly what skills they worked on and why those skills are important in creating and fostering healthy relationships.

And I think this is really important to us and this is also something that we really want to highlight because it's something that really came directly with the teens we were working with during the workshop series.
The creators of this tool, we wanted to stay away from the educational content because young people, you know, they don't want to know that they're learning.

They just want to be playing a game.

What we heard directly from the teens is our assumption was wrong.

They were like, no, we are joining this community because we care about this issue and we really want to understand what we're practicing and what we're learning here and why this is critical.
So, here, for example, you can see in this example image on the screen, that a user completed the challenge and the screen pops up with a little smiley face which tells them they earned 10 points and it congratulates and they worked on empathy.
It says that by talking with a friend that looks lonely or sad, you helped someone without expecting anything in return.
Helping someone without expecting anything in return is a 

>> Charity: -building skill.
It builds empathy and this is important in building healthy relationships with other people.
And just a few other key highlights -- features to highlight on the app.
There is a map function on the app where users can click in to see where other Respect Effect challenges have been completed in their area.
So, this was really important to us and we're really excited about this function.
It harkens back to the name of the app, Respect Effect.
We wanted users to be able to see positive actions spread around them, almost like a ripple effect, right.

For them to be able to visualize themselves as part of a larger group.
So, that map function's a great visualization of the community building and respect spreading.
And of course, those points have to mean something.
So, there's a leaderboard, which highlights and celebrates the top point earners.

So, that is a quick introduction to the Respect Effect app.

But of course, the best way to experience how is not to sit on an a webinar, the best way is to download it and try it for yourself.
It's currently live in the Apple Store and in Google play.
You can search it and download it for me.
You can go to the web link module on the right-hand side that Yesenia pointed out, for direct links to download, both for ios and android.

We'll provide more details and download information at the end of the webinar.

So, if you were listening to that introduction and thinking to yourself, wow, this sounds like such a great tool.

I would love to use Respect Effect in my work with youth, then this next section is for you because our friends at Break the Cycle did just that.

They integrated Respect Effect into their work with their youth members and I'm very excited to turn it over to Tonjie and Jasmine to tell you about how they did that and how you can, too.
So, take it away, Tonjie and Jasmine.
>> Jasmine Uribe:  Great.

Thank you so much.

I wanted to introduce myself before I pass it over to Tonjie.
So, let's jump right in.
Please, if you have questions, we'll make sure to answer them.
We will also leave time at the end.

So, Tonjie, go ahead and take it away.

>> Tonjie Reese:  Thanks, Jasmine.

So, we -- for this challenge, we went our  we have Let's Be Real.
We created this movement because we recognize that every day people are trying to navigate through relationships, sexuality, we want to create that space.
We have Let's Be Real to talk, to share their experiences.

So, with our movement, Let's Be Real, we have a little bit over 350 young people spread across the country.
So, we are in most of the states.
So, we are -- the project started about a year ago so we're still developing and moving with it and it is truly a movement that is for young people and all about relationships.
So, we have done work with That's Not Cool to help promote a challenge in August.

So what we did was sponsor a special challenge and through this, our plan was to encourage young people to download the app.

Then, to encourage young people to do the challenge that was promoted and share it with their friends and get their friends to be involved so we did this by creating a social media app.

Along with That's Not Cool, we wanted more people to be involved.
So, when we created the challenge, we didn't want to just come up with something that was random and not connected to us.
What we did was, we thought about what be something that could work for this app, but also fit into what we already have been doing?
So what we wanted to include this as a part of it.
One thing we came up with, after talking to young people, is we -- we came up with the challenge to share something that's real in relationships and dating and we wanted to focus on doing that because it was general enough, honestly, and also, people can share realities and that's really what we want to focus on and so some things that we considered, we considered youth input.
I had a few ideas about what we wanted the challenge to look like and then I shared it with some young people that we work with and they work okay with it and they said it was good and made sense.

But, again, we wanted to have it cohesive with our mission and brand.
We wanted to keep the idea of being real as a part of it.
Then we thought about learning opportunities because we're looking at what That's Not Cool wanted for the app and their idea for the app is the kind of measurements they want for learning and so we thought that having the focus reflect on parts of the relationship that real, whether it be good or negative or something in between.
We focused on that, too.
So, those some of the things that we considered when creating our challenge.
So, like I said, we had a three-step challenge and first, it focused on downloading.
We wanted to create excitement for the app and encourage people to download.
A lot of this was on social media.
But also, too, working with people that are, like, within our offices, like our interns and just getting -- even our staff to understand what we were doing and sharing with them what we were doing so that was the first part.
The second one was doing it.
So, once the app was downloaded, the next step was to actually have folks go into the app and look at the challenge and want to participate in the challenge.

So, with that -- I know sometimes I do it, too, I'll download an app and not look at it.
Lastly, sharing it.
We wanted to continue promoting the app and encourage people to share it with their friends.
Our social media campaign was another three steps.

So, the first thing that we did was we wanted to make the challenge part of our plan.
With the plan, we -- with our communities plan, our Break the Cycle, we think of a theme for every month and so we fit the campaign -- the That's Not Cool app and Respect Effect app into our campaign.

So, everything we did this month was centered around relationships and healthy parts and healthy love.
So, when we were including the app in there, we made it a part of what we do for social media, anyway.

And honestly, that made it a lot easier than doing something totally separate and different.

It made it a little bit -- I guess, like, less time-consumer for our staff members because we already had a plan in place.
The second thing that we included was tagging That's Not Cool in posts so they are seen by both sets of followers.
So, instead of us just putting it on our flat  -- platforms, we included it so their followers were able to see it and ours were, as well.
We shared notes to increase participation.

Within our own private communication with our Let's Be Real members, we share posts they says, hey, I saw this posted on there.
That was our three-step process and being honest, with cause we already have a social media plan in place, it made it simple and easy to include the app as a part of it and it was a lot of what we were doing within the month of August.
So, that's what we did, overall, for the app.
And so now I'm going to pass it on to Jasmine so she can talk about some of the lessons that we learned when doing the app throughout August.
>> Jasmine Uribe:  Perfect.

Thank you, Tonjie.

With this app and all the amazing things we can do with it, there are lessons we can learned.
The first, which is at the top of everything we do is language matters.
We had an idea, we brought it to young people.

Young people were like, yeah, no.

So we had to test out our language to make sure it was relatable.
Around the theme of real is really where I think it helped us make sure that we were authentic and also had some buy-in.
We needed to make sure that our language was user-approved.
We wanted to also make sure that our communication was consistent.

We followed-up and we followed through.

So what we did is we sent multiple reminders.
We didn't say, hey, can you do the app?
We used their voices and some of the images from their responses to the app in our Instagram and social media posts so it gave them -- one of the young people said it made it awesome that we quoted their response to the challenge and used it in our social media post.
It got people interested with out asking for the request.

So, sending multiple reminders, of course.
Be creative in your reminders.

Not just emails.
Use social media.
This connects to our reaching out.

Use your influencers to create more downloaders.

If you have super awesome advocates, use them to bring more friends.
Use their platform and their voice to help them connect to a bigger network.

It was amazing to see that not only were we promoting, they were also tagging That's Not Cool and the app on their own.
So that really shows our holistic approach in using engagement and leadership.
We also wanted to make the challenge not just for the youth we serve, but also our staff.

We wanted to get our staff involved in understanding what the challenge was and one of the lessons learned was the best way to do that is similar to the way we showed the youth.
Give them example and walk them through.
We had internal challenges with our staff to encourage the youth in their life to also participate.
One of the biggest lessons learned for me is you can tell which staff members were getting excited because they were constantly checking the app every day and if they knew the young people responded so I encouraged them to reach out to anyone they recognize and send them, like, a message of thanks and awesomeness for them completing the challenge.
That goes hand in hand with our incentives.
Incentives don't have to always by a prize that has monetary value.
One of our incentives was being featured on our social media.
We had internal incentives with buttons and stickers and pens and we were careful to make sure it wasn't a, if you do this, you win this, but a sense of acknowledging their efforts and the purpose of the app is to build that movement and have that effect ripple across their network.
So, we monitored our progress.
We revisited our lessons, as needed.
Sometimes there were moments where throughout the month it was slower and our social media coordinator would ask, what do we need to do to amp it up?

That's where the creative posts came in mind and being able to reach out and recruit also came into place.
So, yes we did have some review some of our lessons and also call ourselves.
Overall, I think the biggest lesson was that young people were really excited by the content and the challenge was relatable to them.
It was easy to do.
And, it was something that they were really encouraged, by us and others in their lives, to take action and do something simple as a challenge but it really starts the conversation for long-term healthy relationships.

So, with that, I will pass it on to Eleanor to talk more about how you can get involved and download the Respect Effect app.
>> Eleanor Davis:  Awesome.
Thank you so much, Jasmine and Tonjie, for walking us through how you all brought Respect Effect into your work and I think, you know, this was, you know, I'll speak for myself, a wonderful learning opportunity for us to see sort of how this can work and I was really excited about the results and really excited about our partnership and about what we saw.
So, thank you for being involved and thank you for sharing with us.
So, if you are excited about the Respect Effect and want to go ahead and start using it with your kids, your students, your youth membership of your orinization or even if you want to use it yourself -- I use it, no shame.
I think it's great.
You can download it today for free.

Here are the links for the Apple Store and for Google play and these links have been provided to you in the clickable module.
If you take a look over there, you'll see the two download links.
We invite you to download it and check it out and complete the challenge and let us know what you think.
I do want to speak to a couple of questions that we've been getting in the Q&A that I think are really useful.

The first one is a question about the geolocation feature and the safety precautions we took with that feature.
So, yes, the way the geolocation feature works is when someone completes a challenge on Respect Effect, they have the option, at the bottom of their challenge screen, to either add their challenge to the map or not.

The app is automatically set to not add to the map and they have to actively add it to the map if they would like.

There is a little warning that pops up and let's them know, hey, you're about to add this challenge to the map, is that what you want?
We took a lot of precautions to make sure that people using the app were aware that would be adding their challenge to the map.

Obviously, also, our first concern always is safety.
Safety of young people using this digital tool so we also took great pains to make sure that when you go to the map function, all of the challenges on the map, none of them are associated with an individual person.

So, you can go to the map and you can see where certain challenges have been completed, but you essentially cannot see where -- you can't track individual location from those locations of the challenges.
It's a little tricky, but basically individual profiles are not linked to in location where their challenge has occurred.
So, that's the geolocation question.
I think that's a really critical one.

Thank you, to those of you who asked for some deeper information in the Q&A.
We also received a few questions about the community norms and about sort of how we're working within the community to make sure that people are using this app, obviously, in a respectful way.
We all know that online communities can be tricky in that way.
So, we were very careful to craft community norms with the app, right, that were here to be respectful and we will take precautions to warn people and then remove them if there are any threats or otherwise disrespectful behavior on the app.
And then when new users sign up, they are asked to agree to those community norms.
And the first time they post, the community norms pop up again and then the community norms continue to pop up every once in a while for users to continue to remind them, hey, this is a respectful community.
I will say, though, that the app has been live and has many thousands of users and we have not had an issue yet.

So, generally, we feel like we're very happy with, you know, how obviously, it's important to be careful.
People are downloading and using this app because they care and because they are, you know, interested and excited about this idea of spreading respect online and so we felt like the community has really embraced those norms and those goals with us.
So, if we can change the slide and just have it on the last one here.
That is all of our planned content for today.
I want to thank you so much for being with us.
We hope you learned a little bit about That's Not Cool and we hope you are excited to download and start using Respect Effect.

We do have time, now, for questions and answers.
So, we will stay on the line, continue, please, if you have questions, to download -- to type your questions into the Q&A box.

Yesenia has been keeping track of answers we might want to answer to the whole group.
So, please, thank you for joining us and please stay on the line for question and answer.

 .

>> We have a question from Lisa.
For youth who may not have smartphones, is there a way to have an account online to participate ortrack points?

>> That's a great question.
 Unfortunately, there is not.
You do need a smartphone to be able to download.
We are interested in looking towards a way that we might be able to invite people who don't have smartphones to participate also.

Currently, there is a way for people who don't have a smartphone and can't download the app to be able to still look at the challenges and still see what's happening on the app, but they can't create a profile and complete challenges.

So, yes, that is an important callout and we are looking forward to figuring out a way to do that in the future.

>> Next question.
Does your web master track or block any threatening messages?

>> Yes.
Great similar.
That rolls into what we were talking about with our community norms.
So, yes, we do moderate the Respect Effect app and see what everyone's been posting pretty heavily to make sure the content remains respectful.
What we do is if -- if we see something that is either negative or disrespectful or, you know, not in line with our community norms, or if we see something troubling, something we want to check in with someone about, maybe they've disclosed something or are revealing something to us, what we do is we have an ability to community directly with that user, so either to reach out or if they've posted anything inappropriate or disrespectful to give them a warning and say, that post is disrespectful.

Here's why.

It's essentially a little warning.
We'll disable their account for a week and then they're invited to come back on and rejoin the community.
We're really interested in the way that -- that that technique can actually try and invite a behavior change.
We actually did a lot of research when designing that component with a lot of what online communities have done to try and make their communities a little bit more welcoming, a little bit safer for members and a lot of what we heard from those folks -- and read about --
if you see something and delete someone for a week or two weeks, put their account on probation and invite them back on, we're not giving them an opportunity to learn about why what they said wasn't acceptable to the community.
We really thought it was critical for us to really explicitly state, hey, we didn't love what you said, that wasn't in line with our community norms.

You know, here's exactly how you could change your behavior.
It really gives people a chance to learn and change so that's something we thought was really important to us.

>> All right.
Our next question comes from Melissa.
What sort of feedback have you obtained so far from youth who have been using the app?
>> Thanks, Melissa.
We have been -- speaking from my own personal experience, I have been overwhelmed with the positive enthusiastic reactions we have gotten so far.
It is so exciting to see something that's been in development for so long go live and see all of these people from all over the country and sometimes all over the world and writing in and letting us know how great it is.

Participating, high engagement, liking each other's posts.
Yes, the response has been really enthusiastic and really positive and we're really, really excited about it.

>> Seeing some positive responses here in the Q&A here, too, which is great to see.
Some of you are excited about it, excited about downloading it.
There's no age limit.

[LAUGHTER]
Anyone is welcome.

>> All right, folks.
So, we are about to close out.
If you have any pressing questions, remember to put them in the Q&A box.
We have a few of them in there for folks who are saying so many congratulations and really giving us a lot of awesome feedback.
But, I want to make sure that we have a lot of folks who have the ability to also share their questions.
So, feel free to just jump on in.
We have another two minutes.
>> And we'll also just mention, again, for those of you that are excited to receive a recording of this webinar, a recording, first of all, you'll see in the right-hand side of your screen, a module called files.

You can click to download the PowerPoint presentation right here and now, if you choose to.
You will also receive a link at the end of this webinar, a couple minutes afterwards.
You'll receive an email with a link to the recorded webinar.
If you want to come back and watch it, you certainly will be able to, once you receive that email.
email.

>> That's a good question.
To upload and obtain points, do you have to share your post with the community?
Great question.

So, when you complete a challenge, it is automatically shared on the app itself.

And that's how you get points, when you share it on the app community.

You do have the option, if you choose, to share your challenge out.
So, you can connect the app to your Twitter, to your Facebook.
And you can share out your challenge to your social media profile and let others in your larger social media community know you completed this challenge on Respect Effect.
The challenge's definitely shared to the Respect Effect community with an option to share out to the larger community.

There's a question there about for the appropriate age uses for the app.

That's Not Cool focuses on the age range of high school, primarily, so anywhere from 13 to 19 is usually where our efforts are focused.
We talked to high school student in the creation and in our workshop series for this app.
That being said, you know, a lot of That's Not Cool is used with middle school student, with early college students all the time.

Like we said, folks of all ages are enjoying Respect Effect, myself included.
Staff included.
Break the Cycle staff included.

>> Seeing a couple comments in here about the type of challenge and about, you know, good relationships include a lot of folks in our lives and not only folks that we're in romantic relationships with and I think that's a really critical point that we were really excited to emphasize in the creation of this app.

We -- you know, we know the emphasis is in creating healthy romantic relationships but for young folks, relationships with friends are sometimes a great sort of practice ground to practice with those healthy skills that you'll then need when you're experimenting with romantic relationships.

So we made sure that these challenges -- even if you don't have a significant other, an so or a ba or a GF or a BF, you can engage.
You can still complete these challenges with your friend.
You can still be an active part of the community.
Great.
So, we're still getting a few trickle questions in.
We'll go ahead and respond to those directly into the Q&A chat box.

We are going to wrap-up today.
I want to thank everyone, again, for joining us.
For your enthusiasm and your curiosity and your excitement for the app.
I sincerely hope you all take the opportunity to download, to check it out, to complete a couple challenge and reach out to us if you have any questions or want to chat.
[bookmark: _GoBack]Thanks for joining us today and have a wonderful day.
