
We will begin at 11:00am (PT) / 2:00pm (ET).

A recording will be available after the webinar.

Your line will be muted to cut down on background interference so please use the chat 

box to share your name, your organization, your location and any questions you have for 

our featured speakers.  

Welcome to the Webinar

Presenters:

•Eleanor Davis, Program Assistant, Public Education Campaigns & Programs, Futures Without Violence

•Yesenia Gorbea, Program Specialist, Public Education Campaigns & Programs, Futures Without Violence

That’s Not Cool: Mobilizing Youth Communities for 

Teen Dating Violence Prevention & Education

February 23rd, 2016 
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Federal Coordination

• US Department of 
Justice
– Office of the Attorney 

General

– Office of Justice 
Programs

• Office of Juvenile 
Justice and 
Delinquency 
Prevention

• Office for Victims of 
Crime

• National Institute of 
Justice

– Office on Violence 
Against Women

– Office of Community 
Oriented Policing

– Executive Office of US 
Attorneys 

• US Department of Health 
and Human Services

• US Department of 
Education
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Goals of the Defending 
Childhood Initiative

• Prevent children’s exposure to violence.

• Mitigate the negative effects experienced by 

children exposed to violence.

• Develop knowledge about and spread 

awareness of this issue.



Over $30 M Invested From 
FY2010 – FY2012 

• Research and Evaluation

• Direct Action in Communities
– Comprehensive Demonstration Project

– Safe Start Program (www.safestartcenter.org) 

– OVW Children Exposed to Violence grants

• Training and Technical Assistance

• Attorney General’s Task Force on Children 
Exposed to Violence 
(www.justice.gov/defendingchildhood/cev-rpt-full.pdf)

• Action Partnerships with Professional 
Organizations
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http://www.safestartcenter.org/
http://www.justice.gov/defendingchildhood/cev-rpt-full.pdf


How to use this technology

• You can choose to connect via computer OR via telephone.

• Should you choose computer, please mute your computer microphone 

to avoid feedback.

• Should you choose to dial in, please follow the audio instructions on 

the screen or in the audio pop up:

• Dial: 1-877-647-3411

• Enter the Participant Code: 914571#

OR

• Dial: 1-719-867-0497

• Enter the Participant Code: 914571#

• There will be time for Q & A at the end of the presentation.

• Please enter any questions you have in the Public Text Chat box. 

• A recording and PDF slides will be available after the webinar.  



MOBILIZING YOUTH 

COMMUNITIES FOR TEEN 

DATING VIOLENCE 

PREVENTION & EDUCATION

This project was supported by Grant 

No. 2012-TA-AX-K059 awarded by 

the Office on Violence Against 

Women, U.S. Department of 

Justice. The opinions, findings, 

conclusions, and recommendations 

expressed on this application are 

those of the creators and do not 

necessarily reflect the views of the 

Department of Justice, Office on 

Violence Against Women.
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Presenters

 Eleanor Davis

Public Education Campaigns and Programs

edavis@futureswithoutviolence.org

 Yesenia Gorbea

Public Education Campaigns and Programs

ygorbea@futureswithoutviolence.org

mailto:edavis@futureswithoutviolence.org
mailto:ygorbea@futureswithoutviolence.org
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Outline

 That’s Not Cool: Then & Now

 Online Youth Organizing

 Social Media Activation

 Engaging Tools & Platforms

 Online Community Management

 Youth-Driven Work

 Respect Effect

 That’s Not Cool Summit / Youth Leadership 

Cohort
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Prevention Online? Why?

Nearly three-quarters of teens have or have 

access to a Smartphone
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Prevention Online? Why?
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That’s Not Cool: A History

 TNC focuses on providing Youth & 

Adult allies with the tools to prevent 

& identify Teen Dating Violence as it 

unfolds in the Digital Space.

 Power, Pressure, Control 

 Target audience of 13-18, including 

“transitional teens” that are just 

beginning to explore romantic 

relationships. 
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What’s up with That’s Not Cool?

That’s Not Cool is growing up!

Began as a PSA Campaign, and has 

since matured into a community of 

youth leaders & adult allies 

bringing awareness to the issue of 

Digital Dating Abuse & Teen Dating 

Violence.

Revamping & Launching

Website

Mobile Applications

Ambassador Program

Adult Ally TA Tools Section

Social Media Optimization

Youth Summit

Public Education

•Website

•PSA & Campaign Assets

•Social Media Engagement

•Targeted Marketing to Youth & 
Adult Allies

Youth Leadership 
& Community 
Building

•Ambassador 
Programming

•Mobile App Engagement

•Social Media Activation

•Youth Summit

Field Capacity 
Building & TA

•Adult Ally Tools & TA on 
Website

•Partnerships, Webinars, 
Workshops
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NEW TNC Website
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Online Youth Organizing

 Social Media 

Activation

 Engaging Tools

 Online Community 

Management
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Social Media Activation

Why:

 Build Engagement & 

Excitement

Remember:

Variety of Content

Create a “Voice”

Get Creative!
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Social Media Activation

#PopCultureCallout
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Engaging Tools

 Social Feeds & 

Share-able User 

Generated Content

 Visually Driven 

Content & Tools

 Messaging Apps

 Games

 Storytelling & 

Narrative
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Ongoing Community Engagement 

Tool

Native iOS & Android App

Objectives:
• Reclaim the positive energy of 

the digital space

• Highlight and amplify actions that 

promote healthy, respectful 

relationships

• Make respect COOL 

• Define healthy relationship skills & 

encourage more healthy 

relationship behaviors

• Build teen leadership

TNC RespectEffect
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CREATE

Users can share 

their challenge 

activity by taken 

a photo or video 

and writing a 

message. You 

can opt-in to 

sharing on a 

map, too.

TNC RespectEffect
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Daily Challenges as 

Relationship Skill Building
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TNC CoolNotCool (Swipe Cards)

Web-based Application

Created in Partnership with messaging app, KiK

Recruitment & Engagement: 

Narrative & Storytelling

Gamification

Visual Content

Healthy relationship decision-making 

and skill-building
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Online Community 

Management

 Creating Brave Space

 Consistent Engagement

 Regular Activities & 

Updates

 Learning & Sharing 

Environment

 Conflict Management & 

Behavior Modification

 Resources & 

Disclosures
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Online Community 

Management
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TNC Ambassador Program

Ambassadors are the heart of the TNC campaign! Ambassadors contribute their 

unique voices while helping to raise awareness about digital dating abuse in their 

schools and communities.

The That’s Not Cool Ambassador 

program creates opportunities for 

meaningful engagement, both online 

and offline:

 Give young people a ROLE 

(Ambassador & Lead Ambassadors) 

 Create a BRAVE Space to tell their 

stories

 Create COMMUNITY Online & 

Offline

 Provide LEADERSHIP tools

 Provide CONSISTENT follow-up

 Recognize & INCENTIVIZE
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Youth-Driven Work 

 Empowering Youth 

Leadership

 Youth as Consultants vs. 

Youth as Partners

 Forging strong Youth and 

Adult Partnerships

 “Adult Allies”

 Youth-informed 

development process
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TNC RespectEffect

 Multi-phase development process

 Landscape Workshops: Digital 

behavior/relationships

 Concept Design

 Concept Testing

 Content Building

 Youth Voices involved every step of 

the way

 Where Market Research meets 

Culturally Responsive Programming

 Youth are the experts on their lives



28

TNC Summit

Youth Leaders Ending Dating 

Violence 

 14 teams of youth leaders and 

Adult Allies 

 Youth present on work they are 

already doing to prevent violence 

in their communities

 Build and practice skills in 

campaign building and public 

education 

 Teams create action plans for 

projects and campaigns they will 

implement in their schools or 

communities

 Adult Allies support the work and 

leadership of youth
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Thank you!

 Eleanor Davis

edavis@futureswithoutviolence.org

 Yesenia Gorbea

ygorbea@futureswithoutviolence.org

mailto:edavis@futureswithoutviolence.org
mailto:ygorbea@futureswithoutviolence.org


Please take a moment to take a short survey regarding today’s webinar and future webinars.

https://www.surveymonkey.com/r/8FMB8HV

That’s Not Cool: Mobilizing Youth Communities for                    

Teen Dating Violence Prevention & Education

February 23rd, 2016

This project was supported by Grant No. 2011-MU-MU-K011 awarded by the 

Office of Juvenile Justice and Delinquency Prevention, Office of Justice 

Programs, U.S. Department of Justice. Points of view in this document are 

those of the authors and do not necessarily reflect the official positions or 

policies of the U.S. Department of Justice.

https://www.surveymonkey.com/r/8FMB8HV

